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SECTION – A 

 Answer any FIVE questions. (5  5 = 25 marks) 

  HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. 

1. Concepts of Marketing. 

 Ðèþ*ÆðÿPsìý…VŠü ¿êÐèþ¯èþË$. 

2. Marketing Environment. 

 Ðèþ*ÆðÿPsìý…VŠü Ðé™éÐèþÆæÿ×ý. 

3. Advertising. 

 {ç³Mæür¯èþË$. 

4. Personal Selling. 

 ÐèþÅMìü¢Væü™èþ AÐèþ$ÃMæü…. 

5. Market Segmentation. 

 Ðèþ*ÆðÿPsŒý Ñ¿æýf¯èþ. 

6. Distribution channels. 

 ç³…í³×îý ^é¯ðþÌŒýÞ. 

7. Skimming price. 

 Ò$Væüyæþ «§æþÆæÿ. 

8. Online marketing. 

 A¯ŒþÌñýO¯Œþ Ðèþ*ÆðÿPsìý…VŠü. 
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9. Buyer. 

 Mö¯èþ$VøË$§éÆæÿ$yæþ$. 

10. Product concept. 

 ÐèþçÜ$¢Ðèþ# ¿êÐèþ¯èþ. 

SECTION – B 

 Answer ALL questions. (5  10 = 50 marks) 

A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯éË$ {ÐéÄæý$$Ðèþ$$. 

11. (a) Explain the different concepts of marketing. 

  Ðèþ*ÆðÿPsìý…VŠüÌZ° ÑÑ«§æþ ÆæÿM>Ë ¿êÐèþ¯èþË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

 (b) What is marketing mix? Explain in detail. 

  Ðèþ*ÆðÿPsìý…VŠü çÜÐóþ$Ãâæý¯èþ… A¯èþV>¯óþÑ$? Mæü$Ïç³¢…V>  ÑÐèþÇ…ç³#Ðèþ$$. 

12. (a) What are the advantages of marketing segmentation? 

  Ðèþ*ÆðÿPsìý…VŠü Ñ¿æýf¯èþ ÐèþËÏ Ìê¿êË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

 (b) What are the buying decision process and stages of marketing? 

  Ðèþ*ÆðÿPsìý…VŠüÌZ° Mö¯èþ$VøË$ °Ææÿ~Äæý$… {ç³{MìüÄæý$ Ðèþ$ÇÄæý$$ §æþÔèýË$ HÑ$sìý? 

13. (a) What is product life cycle? And explain the stages of PLC. 

  ÐèþçÜ$¢Ðèþ# iÑ™èþ ^èþ{Mæü… A¯èþV>¯óþÑ$? §é° §æþÔèýË$ ÑÐèþÇ…ç³#Ðèþ$$. 

Or 

 (b) Explain what are the promotional techniques are useful to product line? 

  HÑ E™èþμ†¢ ÌñýO¯ŒþMæü$ AÀÐèþ–¨® ^óþõÜ Ððþ$ËMæü$ÐèþË¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 

14. (a) Explain the price strategies of new product. 

  Mö™èþ¢ ÐèþçÜ$¢Ðèþ# Äñý$$MæüP «§æþÆæÿ ÐèþNÅàË¯èþ$ ÑÐèþÇ…^èþ…yìþ. 

Or 

 (b) Explain what are product price fixing influences. 

  JMæü ¯èþ*™èþ¯èþ ÐèþçÜ$¢Ðèþ# «§æþÆæÿ °Ææÿ~Æÿ$$…^èþyæþ…ÌZ {ç³¿êÑ™èþ… ^óþõÜ A…Ô>Ë¯èþ$ ÑÐèþÇ…ç³#Ðèþ$$. 



 

   
  S6-551 3

15. (a) What are the uses and limitations of online marketing? 

  A¯ŒþÌñýO¯Œþ Ðèþ*ÆðÿPsìý…VŠü ÐèþËÏ MæüÍVóü Eç³Äñý*V>Ë¯èþ$ Ðèþ$ÇÄæý$$ ç³ÇÑ$™èþ$Ë¯èþ$ ™ðþËμ…yìþ. 

Or 

 (b) What are the advantages and disadvantages of distribution channels? 

  ç³…í³×îý Ðèþ*Æ>YË §éÓÆ> MæüÍVóü {ç³Äñý*f¯éË¯èþ$ Ðèþ$ÇÄæý$$ ¯èþÚëtË¯èþ$ ™ðþËμ…yìþ. 

 ——————————— 


